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Lithiated Lemon-Lime Sodas

Alcoholic hangover, or veisalgia (from the Norwegian kveis,
meaning “uneasiness following debauchery,” and the Greek al-
gia, meaning “pain”) (1), is a common and substantial problem.
Common symptoms of hangovers include headaches, malaise,
diarrhea, anorexia, fatigue, tremulousness, and nausea (2). The
majority of hangovers (87%) are experienced by light or moder-
ate alcohol drinkers (1). Morbidity resulting from hangovers
(mainly through missed work) has been estimated to cost $3.3
billion in Britain, $7.5 billion in Canada, and $148 billion in the
United States (1). On a personal level, affected individuals fre-
quently attempt to alleviate the symptoms of hangovers by a
wide variety of means.

Despite the apparent cost of hangovers, organized medicine
has generally avoided treatment for hangovers because of a belief
that it may enable patients with alcohol abuse to continue to
abuse alcohol (3). However, although there is no evidence that al-
leviation of hangover discomfort increases future alcohol con-
sumption (3), there is evidence that not doing so is associated
with an increased likelihood to drink (4). In an Internet search re-
garding treatments for hangovers that provided over 325,000 hits,
a recurrent theme was alcohol (5).

The search for alcoholic hangover treatments is not a new phe-
nomenon. In the early 20th century, several products were intro-
duced to fill this niche. In 1929, a new drink was introduced by the
Howdy Company called Bib-Label Lithiated Lemon-Lime Soda.
Subsequently, the name was changed to 7-Up Lithiated Lemon-
Lime and, ultimately, to 7-Up. Although it was clearly a soft drink,
the creator of 7-Up, Charles Leiper Grigg, believed that it cured al-
coholic hangovers, and it was marketed as such with an early
marketing slogan of “It takes the ouch out of grouch” (6). Lithiated
products were common in the early part of the 20th century and
were believed by many people to be healthful (7). The success of
7-Up spawned several similar products. The 1930s and 1940s saw
the introduction of such products as “Wake-Up,” “Heads Up,” and
“B1.” All of these products were lithiated and believed to be help-
ful for alcoholic hangovers. The lithiated lemon-lime soda B1
even had thiamine added.
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